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INTRODUCTION  

The Communications Regulation Commission is a specialised independent state body 

implementing the policies in the field of electronic communications and postal services, and the 

radio spectrum planning and allocation policy in the Republic of Bulgaria. 

The work of the Communications Regulation Commission in 2023 was in line with the 

dynamically developing market for electronic communications and services, following the national 

and European priorities and its Strategic Plan. In fulfilment of its mission, CRC has continued its 

activities towards creating conditions for the development of the electronic communications 

market, including conditions for investments in next-generation electronic communications 

networks, effective and sustainable competition in the provision of modern and quality electronic 

communications networks and services to citizens and businesses, with a guaranteed equal access 

to them. 

Achieving an effective and future-oriented regulatory environment, promoting a 

sustainable competitive market and consumer protection, sustainable institutional development and 

international partnership, continued to be the main strategic objectives for the regulatory activities 

in 2023, the year in which the Commission has marked 25 years of regulatory activity. 

One of the key factors for the achievement of these objectives were the activities related to 

the effective management of scarce resources. 

In 2023, CRC completed the bringing of the authorisations for use of scarce resource in 

compliance with the new regulations adopted in connection with the Law on amendment and 

supplement of the Law on Electronic Communications.  

Following public consultations, CRC has adopted a Position on the prospects and 

conditions for use of the free spectrum resource in the 700 MHz and 800 MHz frequency bands. 

Three authorisations were issued for the use of 2x10 MHz frequency resource in the 700 

MHz and 800 MHz bands for terrestrial networks allowing the provision of electronic 

communications services. By issuing these authorisations to the three mobile operators, the 

Commission has completed Milestone 139 of Reform 2 (C7.R2) Efficient use of radio frequency 

spectrum from the National Recovery and Resilience Plan, and Decision No 699 of the Council of 

Ministers of 04.10.2023 on taking action to ensure the possibility of radio frequency spectrum use 

in the 700 MHz and 800 MHz bands for civil needs and measures to ensure the safety of flights of 

the Air Force of the Republic of Bulgaria. 

CRC has conducted public consultations on the prospects for use of the free resources in 

the 1.5 GHz, 2.6 GHz, 3.6 GHz and 26 GHz frequency bands. 

The adopted in 2023 Regulatory Policy on the use of numbering resources for electronic 

communications set out the main objectives, mechanisms and approaches for the management and 

use of numbering resources in the development of electronic networks and services. 

The Register of transceiver stations on terrestrial networks allowing the provision of 

electronic communications services, the activities referred to in Article 151, paragraph 1, item 16 

of the Spatial Planning Act (SPA) and short-range wireless access points, and the Register of the 

rights granted for use of the radio frequency spectrum based on registration for point-to-point 

networks in the 71-76 GHz/81-86 GHz range have been launched, thus enabling the development 

of 5G networks and the promotion of infrastructure investments. 
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Another important activity in 2023 was related to the market for electronic communications 

and services, the analyses and forecasts for markets ̀state and development.  

With the change in the scope of the universal service in 2023, Rules for the calculation of 

the net cost of providing the universal service were adopted and promulgated, which completed the 

process of amending the relevant regulatory framework. On the basis of an analysis, CRC has made 

a proposal to define an appropriate broadband Internet access service within the scope of the 

universal service. 

At the beginning of 2023, CRC has adopted a summary annual report on security-related 

incidents having a significant impact on the functioning of networks or services and the actions 

taken in 2022 by undertakings providing public electronic communications networks or services. 

The report was sent to the European Commission (EC) and the European Union Agency for 

Cybersecurity (ENISA). 

In compliance with the Guidelines for the implementation of the Open Internet Regulation 

(BoR (22) 81) of the Body of European Regulators for Electronic Communications (BEREC), the 

Commission gave instructions to the mobile operators to suspend the provision and offering of an 

included volume of traffic data from/to certain applications or a group of applications for their end 

users.  

In view of the expiry of the transitional period of the obligations that were cancelled within 

the framework on the 5th round of market analyses of wholesale markets for call termination, CRC 

has adopted a position on the granting of interconnection access based on Internet protocol (IP) 

aiming to ensure regulatory predictability for market players. 

Based on the reported growth of the received requests for binding decisions under the Law 

on Electronic Communications Networks and Physical Infrastructure related to the prices for duct 

network access, CRC has started collecting the necessary information for carrying out analysis of 

the wholesale market for access to passive (physical) infrastructure. The purpose of the analysis is 

to establish the existence or absence of effective competition in accordance with the general 

principles of competition law and the specific national conditions and, where appropriate, to 

impose specific obligations on undertakings with a dominant position (significant market power) 

in order to ensure conditions for maintaining the competitive environment.  

An important point in 2023 was also the designation of a future status of the 

Communications Regulation Commission as a national digital services coordinator for the 

Republic of Bulgaria within the meaning of Regulation (EU) 2022/2065 of the European 

Parliament and of the Council of 19 October 2022 on a Single Market for Digital Services. In this 

regard, an interdepartmental working group chaired by CRC has been set up with the task to analyse 

the provisions of Regulation (EU) 2022/2065 and preparing a draft Law on amendment and 

supplement to the Law on Electronic Communications (LEC), and this task was completed with 

the preparation of the draft law.  

The dynamic development of new technologies, has increased consumers` needs and 

expectations and efficient management of scarce resources have also highlighted the need for 

effective monitoring and control of spectrum for civil needs.  

In response to the increasing use of new technologies and the ever-increasing workload of 

the spectrum, the Commission continued to work on the development of the National Radio 

Frequency Spectrum Monitoring System for civil needs (NRFSMS) under its Development Plan 
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for the period 2021-2025, and in implementation of the strategic objectives for development of the 

radio monitoring system related to its expansion and modernisation. 

In 2023, the design of an electromagnetic compatibility (EMC) laboratory was completed. 

It is intended to support the Commissionôs control activities under the LEC concerning the radio 

devices and to verify their compliance with the EMC regulatory documents.  

The contents of this introduction reflects only a small part of the main aspects of regulatory 

activities performed in 2023 by the Commission. The particular results achieved from all activities 

during 2023 are reflected in the following sections of the report, which the Commission prepares 

and presents on the basis of Article 38 of the Law on Electronic Communications. 
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I. STATE, DEVELOPMENT AND PROSPECTS OF THE ELECTRONIC 

COMMUNICATIONS MARKET  

Methodological notes on Section I 

            The information provided is based on data received as of 25.04.2024 from 88% of the 

undertakings registered with CRC as of 31.12.2023. The information was provided in 

accordance with model forms for reporting of the activity for provision of electronic 

communications networks and/or services endorsed by Decision No 381/14.12.2023. A major 

part of the indicators monitored and included in the forms are defined by various international 

institutions and organisations, to which CRC by law has a commitment to regularly provide data 

on the electronic communications sector in Bulgaria (ITU1, European Commission (EC), 

BEREC, etc.). 

            In the summation rounded amounts and percentage data, rounding- related differences 

may occur due to the use of standard calculation functions of the electronic tables and charts. 

           The relative shares are presented rounded to one decimal place. As a result of such 

rounding, the sum of the relative shares may exceed or may be less than 100%. 

           The total number of undertakings presented in the tables for a particular market segment 

does not represent the sum of the number of undertakings by the individual services included in 

the segment. In the event that an undertaking provides more than one of the listed services, it is 

accounted for only once in the total number of undertakings. 

            For the purposes of the annual report, the term ñsubscriberò is defined as ñany natural or 

legal person who is a party to a contract with an undertaking providing public electronic 

communications servicesò and should be considered to be identical to ñend-user, party to a 

contract under Article 227ò in accordance with the Law on Electronic Communications 

(amended SG, no. 84 of 6 October 2023). 

1. Volume and structure of the Bulgarian electronic communications market 

1.1. Market volume  

According to data from the CRC register, as of 31.12.2023, a total of 1,087 undertakings 

were registered with the intention to provide public electronic communications. In implementation 

of Art. 4 of the General Requirements2 and Decision No 381/14.12.2023 of CRC, a total of 957 of 

the undertakings registered as of 31.12.2023 have submitted to the Commission an annual activity 

report for 2023 (the share of undertakings having submitted reports makes up 88% of those 

registered as of the said date). 

In 2023, 855 undertakings performed their activity, including 44 undertakings which 

suspended their activity on providing public electronic communications during the year and 

submitted a report pursuant to Art. 5 of the General Requirements (as of 31.12.2023, those 

undertakings were removed from the CRC register). In comparison to the previous reporting period 

(2022), a decline was observed in 2023 in the number of undertakings registered at CRC for the 

                                                           
1 International Telecommunication Union 
2 General requirements for the provision of public electronic communications (amended SG, no. 56 of 30 June 2023) 
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provision of public electronic communications (by 3.5%). At the same time, the number of 

undertakings that actually operated during the year increased by 1.2%. 

In 2023, the total volume of the electronic communications market in Bulgaria amounted 

to BGN 3.803 billion (BGN 19.666 million of this revenue were generated by 510 undertakings 

that have reported annual revenue below BGN 100,000). The upward trend in the total market 

volume continued for yet another year ï the reported growth was 12.6% compared to the data for 

2022. 

Figure 1 presents the dynamics in the volume of electronic communications market in the 

country for the period 2019-2023. 

 

 Note: The data for 2022 have been updated.  

Source: Data submitted to CRC 

Figure 1 

The share of the total volume of the public electronic communications market in the volume 

of Bulgariaôs GDP3 for 2023 amounted to 2.1%, with an increase of 0.06 percentage points of its 

share in the GDP compared to 2022, when it amounted to 2.0%.4  

1.2. Market structure 

Information on the structure of revenue generated from the provision of public electronic 

communications in Bulgaria is presented in Table 1 by segments, determined according to the type 

                                                           
3 Calculated at current prices. Source: NSI (GDP - Production Method - national level | National Statistical Institute 

(nsi.bg)).  
4 The GDP data for 2022 have been updated. Source: NSI (Gross domestic product in 2022 (updated data) | National 

Statistical Institute (nsi.bg).  
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of services provided, including distributed5 revenue from bundled services (information on the 

definition of "bundled services" is contained in p. 1.2.1. Bundled Services below).  

Table 1 

Structure of the public electronic communications market in Bulgaria according to 

the type of services provided for the period 2021-2023 

 

 Source: Data submitted to CRC 

In 2023, the total volume of the electronic communications market in Bulgaria continued 

to be determined mainly by revenue from interpersonal communications services and data transfer 

and/or Internet access services. 

The revenue from data transfer and/or Internet access services helds a leading position with 

a 51.4% share in the total market volume. The relative share of revenue from this market segment 

within the market structure increased by 1.8 percentage points compared to 2022. 

Regardless the growth reported in 2023 in the volume of revenue generated from 

interpersonal communications services (fixed, mobile and other voice services) compared to the 

                                                           
5 The breakdown of revenue from bundled services (installation fees and monthly subscription for fixed and mobile 

voice services, Internet access and television) by types of services included in the bundle is made and presented in the 

Annual Report by the undertakings which have submitted information. The breakdown was made based on evaluation 

of the prices of standalone services having close or similar characteristics (e.g.: minutes to national fixed and/or mobile 

networks, Internet download speed, number of television programmes, etc. included in the monthly subscription fee) 

of services included in the bundled service. 

2021 2022 
1 2023

1. Interpersonal communication services 1 149.605 1 067.320 1 067.881

1.1. Fixed voice service through  numbers from the NNP 

and public payphones
81.588 71.241 69.512

1.2. Mobile voice service through numbers from the 

NNP
1 023.819 946.460 922.782

1.3. Other voice services
2 44.199 49.619 75.587

2. Leased lines services 24.757 21.321 23.170

3. Data transfer and/or Internet access services 1 452.475 1 673.694 1 953.036

4. Transmission and/or distribution of radio and/or 

TV programmes services
453.320 474.044 541.424

5. Other services
3 69.291 141.083 217.620

TOTAL 3 149.449 3 377.462 3 803.131

1 
The data for 2022 have been updated.

2 
 Includes revenue from the provision of VoIP services, provision of voice services through trade representation, etc. 

3
The segmentincludesrevenuefrom theprovisionof duct network,satellitesystemsaccessservice,shareduse,incudingprovision

of towers, masts; dark fibre, co-location services other than those provided for interconnection and other services.

Public electronic communications services

Revenue

(in millions BGN)
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previous year (in absolute terms, the increase is by 0.1%), its share in the total volume of the public 

electronic communications market dropped by 3.5 percentage points down to 28.1%. 

Figure 2 presents the dynamics in the relative shares of revenue from electronic 

communication services within the structure of the electronic communications market for the 

period 2021-2023. 

 

Source: Data submitted to CRC  

 Figure 2 

As compared to the year before, revenue in all market segments registered a growth in 2023, 

namely: 

�x ñData transfer and/or Internet accessñ ï 16.7%; over a one-year period, the relative share 

of the segment grew by 1.8 percentage points. The revenue from the ñData transfer and/or 

Internet access via mobile terrestrial networksò group grew by 17.0%, and revenue from 

the ñData transfer and/or Internet access via fixed networksò group was up by 16.2% 

compared to the previous year. 

�x ñTransmission and/or distribution of radio and TV programmes servicesò rose by 14.2%. 
The reported growth of this segment is mainly due to the increase in revenue from IPTV 

(by 30.7% compared to 2022). 

�x ñOther servicesò registered a significant growth of 54.2%. Revenue from other forms of 

sharing, including the provision of towers, masts; dark fibre; co-location and others 

increased by 64.1% compared to 2022, leading to a growth in the share of the segment as 
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well (by 1.5 percentage points). Revenue from the ñProvision of duct accessò service, 

included in this segment, registered a growth of 17.0%. 

�x ñLeased lines servicesò - up by 8.7% in 2023 as compared to 2022. 

�x  ñInterpersonal communications servicesò ï by 0.1% in absolute terms, which is due to the 

reported significant growth in revenue from the VoIP service by 56.1%. At the same time, 

fixed (reported decrease of 2.4%) and mobile (reported decrease of 2.5%) voice services 

through numbers from the NNP have kept the downward trend in recent years. 

Detailed information on the state and trends of development of the relevant market 

segments is presented in points 2 through 5 of this section of the report. 

1.2.1. Bundled services 

Revenue from bundled services6 play a significant role on the electronic communications 

market in Bulgaria. In 2023, for another consecutive year, consumption of bundled services in 

Bulgaria increased - as of 31.12.2023, 53.74% of fixed voice service subscribers, 78.8% of mobile 

voice service subscribers, 34.34% of fixed Internet access subscribers, 83.5% of mobile Internet 

access subscribers, and 42.4% of pay TV subscribers used the service in a bundle with other 

electronic communications services. As a result, the total volume of revenue (from installation fees 

and monthly subscriptions) gained from bundled services reached BGN 1.865 billion,7 which 

represents a growth of 15.9% compared to the revenue in the previous year. 

Market players  

According to the data submitted to CRC in 2023, two undertakings have launched activity 

for the provision of a bundled service - in particular, double-play package including fixed Internet 

access and television, while four undertakings have discontinued the provision. In this way, in 

2023, the total number of undertakings providing bundled services amounted to 92, which is by 2 

less in comparison with the previous year (94 in 2022). 

The main providers of bundled services were Vivacom Bulgaria EAD (Vivacom), A1 

Bulgaria EAD (A1) and Yettel Bulgaria EAD (Yettel). In 2023, they accounted for 95.9% of the 

market volume, calculated on the basis of the revenue generated, and covered 96.9% of the total 

number of subscribers of bundled services. With the exception of Bulsatcom EOOD (Bulsatcom), 

all other undertakings providing bundled services have a share that does not exceed 1% of the total 

number of subscribers of bundled services. 

 

 

 

 

                                                           
6 ñBundled servicesò shall mean commercial offers offered on the basis of a monthly subscription and comprising two 

or more of the following services: (1) Fixed broadband Internet access, (2) Fixed voice service, (3) Mobile voice 

service, (4) Mobile broadband Internet access, and (5) pay TV (cable, satellite, or IPTV). As bundled services should 

also be considered the so-called "pure", "joint" and "mixed" bundles. 
7 The data are included in the total volume of the electronic communications market, distributed by services but 

presented with a view to achieving comparability with previous years.  
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Table 2 

Market shares of undertakings providing bundled services 

 

Note: �Ä��´���L�Q�F�O�X�G�L�Q�J���W�K�H���S�U�R�Y�L�G�H�U�V���R�I���E�X�Q�G�O�H�V���Z�L�W�K���D���V�K�D�U�H���Q�R�W���P�R�U�H���W�K�D�Q���������R�I���W�K�H���W�R�W�D�O���Q�X�P�E�H�U���R�I��
subscribers of bundled services. 

Source: Data submitted to CRC 

In 2023, Vivacom's market share, calculated on the basis of subscribers of bundled services, 

amounted to 30.7%, with its value increasing by 2.1 percentage points compared to 2022. In 2023, 

compared to 2022, a growth was also reported for Yettel ï by 0.5 percentage points, and A1 - by 

0.2 percentage points. Bulsatcom's share8, which stood at 1.4%, saw a decline of 0.2 percentage 

points compared to the previous year. Subscribers of all other undertakings made up only 1.7% of 

the market, calculated on the basis of the number of subscribers (down by 2.6 percentage points 

compared to 2022). 

In the market shares of undertakings, calculated on the basis of revenue from the provision 

of bundled services to subscribers, the changes are as follows: Vivacomôs share grew by 4.4 

percentage points compared to the previous year; A1 also saw a growth ï by 5.3 percentage points, 

Yettelôs market share increased by 3.9 percentage points, while Bulsatcom retained its market share 

at 1.7%. The aggregate market share of the remaining market players, calculated on the basis of 

the total volume of revenue from bundled services, dropped by 13.6 percentage points - from 15.9% 

in 2022 to 2.3% in 2023.  

Subscribers of bundled services 

The number of subscribers of bundled services toward the end of 2023, according to the 

data submitted by the undertakings providing public electronic communications in Bulgaria, 

increased compared to the previous year by 2.6% to reach 7.164 million. As a result, in the period 

                                                           
8 By Decision No 114/01.02.2024, the Commission for Protection of Competition (CPC) sanctioned the acquisition by 

United Group Bulgaria EOOD of direct sole control over Viva Corporate Bulgaria EOOD and indirect sole control 

over Bulsatcom EOOD. 

Share based 

on number of 

bundled 

services 

subscribers

Share based 

on revenue 

from 

bundled 

services 

Share based 

on number of 

bundled 

services 

subscribers

Share based 

on revenue 

from 

bundled 

services 

A1 BULGARIA 37.3% 33.1% 37.4% 38.4%

VIVACOM BULGARIA 28.5% 23.1% 30.7% 27.6%

YETTEL BULGARIA 28.3% 26.0% 28.8% 30.0%

BULSATCOM 1.6% 1.7% 1.4% 1.7%

All other* 4.3% 15.9% 1.7% 2.3%

Undertakings

2022 2023
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2022-2023, the value of the ñpenetration by populationò9 indicator also grew by 2.9 percentage 

points, thus reaching 111.1 %. 

The breakdown of subscribers by types of bundled services, according to the number of  

electronic communications services included, in Bulgaria is presented in Figure 3. 

 

Source: Data submitted to CRC 

Figure 3 

The data presented in Figure 3 confirm the upward trend in the share of packages including 

two electronic communications services (double-play packages) which has been observed during 

the recent years. In 2023, double-play packages covered 99.4% of the total number of subscribers 

of bundled services, with the number of subscribers of this type of packages increasing both in 

absolute terms (by 2.8% over a one-year period) and in relative terms (by 0.1 percentage points) 

compared to the data for 2022. For the second year in a row, interest in triple-play packages has 

increased, which is evident from the reported higher number of subscribers ï by 8.2% compared 

to 2022. However, this increase does not significantly affect their share, which has remained at 

0.4% since 2022. As in the previous year, in 2023, the number of subscribers of quadruple-play 

                                                           
9 The indicators for 2022 and 2023 were calculated as the ratio between the total number of subscribers of bundled 

services as of 31 December of the respective year and the number of population according to NSI data as of the same 

date (https://www.nsi.bg/bg/content/2975/ʥʘʩʝʣʝʥʠʝ-ʧʦ-ʦʙʣʘʩʪʠ-ʦʙʱʠʥʠ-ʤʝʩʪʦʞʠʚʝʝʥʝ-ʠ-ʧʦʣ). 
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packages dropped significantly (by 49.5%). This also affected the share of quadruple-play packages 

which amounted to 0.1%, down by 0.1 percentage points at the expense of an increase in the share 

of double- and triple-play packages.  

Figure 4 presents the breakdown of subscribers by the most preferred bundled services in 

2023. 

 

 

Note: "Other types of bundles" include the subscribers of bundles, each with a share not exceeding 1% of 
the total number of subscribers of bundled services. 

Source: Data submitted to CRC 

Figure 4 

The number of subscribers of the most preferred bundled service ï ñmobile voice and 

mobile Internet accessò - has increased by 2.8% compared to 2022 to reach 5.988 million at the 

end of 2023, with a slight decrease in their share (83.6%) by 0.2 percentage points in relative terms. 

The number of subscribers who used the second most distributed package ("TV and fixed Internet 

access") in 2023 amounted to 821 thousand, with an increase of 6.4% in absolute value compared 

to 2022 and by 0.4 percentage points in relative terms (their share amounted to 11.5%). Fixed voice 

service and mobile voice service in a bundle, with a relative share of 4.3%  of the total number of 

bundled services subscribers, was used by 309 thousand subscribers (down by 6.6% in absolute 

value). 

Revenue from bundled services 

Revenue from bundled services amounted to BGN 1.865 billion in 2023, registering a 

growth of 15.9% year-on-year. The highest share (98.7%) in the total volume of revenue from these 

services continued to be held by double-play packages which, as compared to 2022, reported a 

growth of 16.5% in absolute value and by 0.5 percentage points in relative value. The share of 

revenue from triple-play bundles registered a decline in 2023 (by 0.1 percentage points), despite 

the reported 5.3% increase in absolute terms. Revenue from quadruple-play bundles continued to 
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decline in 2023, by 41.7% compared to 2022, accounting for 0.5% of the total revenue in the 

segment (by 0.5 percentage points less than in 2022). 

Figure 5 presents the breakdown of revenue by types of bundled services in 2023. 

 

Note: "Other types of bundles" include revenue from bundles, each with a share not exceeding 1% of the total 
revenue from bundled services. 

Source: Data submitted to CRC 

Figure 5 

In 2023, the share of revenue from the most used bundled service including mobile voice 

service and mobile Internet access fell by 0.3 percentage points from 2022 to reach 82.5% of the 

total volume of revenue from bundles, despite the registered growth of 15.5% in absolute value. 

Revenue from the double-play bundled service ñTV and fixed Internetò reported a rise of 23.3% 

compared to 2022, which reflected on the increase in their share (15.9%), up by 1 percentage point. 

The total share of the other types of bundles which include revenue from a bundle, each with a 

share not exceeding 1% of the total revenue from bundled services, amounted to 1.6%, decreasing 

by 18.3% compared to 2022 (down by 0.7 percentage points). 

Summary  

In 2023, the following trends were observed in the bundled services:  

�x The consumption of double- and triple-play bundles grew at the expense of quadruple-

play bundles; 

�x Once again, the most preferred bundled services were those that included mobile service 

ï 88.4% of the total number of subscribers of bundled services used bundles with mobile 

voice included, while 83.9% of the subscribers used bundles with mobile Internet 

included; 
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�x The growth in the total volume of revenue from bundled services was mainly due to the 

increase in revenue generated from bundles with mobile Internet access included and in 

revenue from bundles with television service included. 

�x In 2023, there was no new redistribution of market shares among the three largest 

undertakings providing bundled services, with their total share based on number of 

subscribers amounting to 96.9%. The largest market share was retained by A1, followed 

by Vivacom and Yettel, which occupied third position.  

1.2.2. Investments 

In 2023, 378 undertakings invested funds in the construction and maintenance of public 

electronic communications networks amounting to BGN 672.658 million, which is by 3% more 

than the funds invested the year before.  

During the year, BGN 129.467 million were invested in fixed networks for the provision of 

electronic communication services (by 0.4% more than the previous year in absolute terms), of 

which BGN 75.985 million were invested in next-generation access (NGA) networks.  

In 2023, the investments in mobile networks amounted to BGN 283.757 million (with an 

increase of 14.4% compared to the previous year), which represents a 42.2% share of the total 

investments of the undertakings. 

2. Interpersonal communications services 

The ñInterpersonal communications servicesò segment includes the following public 

electronic services: fixed voice service provided through numbers from the National Numbering 

Plan (NNP), voice service through public payphones, mobile voice service provided through 

numbers from the NNP (including SMS10 and MMS11) and other voice services (retail provision of 

VoIP; transfer of voice traffic between operators (wholesale VoIP); services provided through non-

geographic numbers from the NNP of the "90" range serviced in networks of other undertakings; 

voice services provided through satellite systems, etc.). 

Table 3 provides a summary of the key indicators characterising this segment in 2023, 

namely: the number of undertakings which provided services in this market segment during the 

year, the number of their subscribers/lines, and the annual revenue from services provided.12 

 

 

 

 

 

 

 

                                                           
10 Short message service. 
11 Multimedia messaging service. 
12 Detailed information on the provision of fixed and mobile voice services through numbers from the NNP is presented 

in p. 2.1 and p. 2.2. 
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Table 3 

Number of undertakings, number of subscribers/lines and revenue by type of voice services 

provided in 2023 

 

 
1 Including subscribers of bundled services. 

2 Including the share of revenue from the provision of voice services bundled with other electronic communication 

services 

* Number of lines of subscribers to a fixed voice service. 

Note: The symbol /// used in this document means that the information is not applicable to the indicated parameter or 
is confidential. 

Source: Data submitted to CRC 

 Activity related to the provision of services included in the ñInterpersonal communications 

servicesò segment for 2023 was declared by a total of 49 undertakings, one less compared to the 

year before.13 There was no change in the undertakings providing services from the ñMobile voice 

service through numbers from the NNPò group. Undertakings that declared activity of providing 

access to a fixed voice service (fixed voice service) through numbers from the NNP and/or 

wholesale public telephone network interconnection services amounted to 30. The number of 

providers of other voice voice services amounted to 23, of which 18 undertakings declared the 

retail or wholesale provision of VoIP services (transfer of voice traffic between operators).  

In 2023, the total volume of revenue generated from services included in the ñInterpersonal 

communications servicesò segment amounted to BGN 1,067.881 million, with an insignificant 

change compared to the previous year (BGN 1,067.320 million) ï an increase of 0.1%. In the 

individual groups of services forming the segment in 2023, the following changes in absolute terms 

were observed compared to the previous year: 

                                                           
13 As a result of questionnaires received additionally from 4 undertakings for the activity report in 2022, the data were 

updated. According to the updated data for 2022, the total number of undertakings that had declared activity of 

providing interpersonal voice services amounted to 50. A total of 33 undertakings provided a fixed voice service 

through numbers from the NNP and/or wholesale public telephone network interconnection services, three of which 

also provided a mobile voice service. The number of undertakings providing other voice services, including VoIP, was 

22. 

Total
1

including 

bundled service 

subscribers

Total
2 including from 

bundled services 

1. Fixed voice service through numbers from the 

NNP and public payphones
30 592 899* 318,310 69.512 3.029

2. Mobile voice service through numbers from the 

NNP
3 8,014,473 6,316,549 922.782 575.945

3. Other voice services 23 /// /// 75.587 ///

Total 49 /// /// 1,067.881 578.974

Service

Number of 

undertakings 

providing the 

service in 2023

Number of subscribers/lines 

as of 31.12.2023

Revenue (in million BGN

 excl.VAT)
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�x a decrease of 2.4% was registered in the volume of revenue from the provision of a 

fixed voice service for the reporting year, with a decrease of 12.7% over the previous 

one-year period (2021-2022);  

�x the amount of revenue from the provision of the mobile voice service reported a 

decrease of 2.5% compared to the year before, with a drop of 7.6% for the previous 

period; 

�x in 2023, compared to 2022, the total volume of revenue from the services included in 

the ñOther voice servicesò segment rose by 52.3%, resulting from the increase in 

revenue generated from the provision of services related to transmission of voice traffic 

between operators (wholesale VoIP) forming the main share (74.6%) in the group of 

services under consideration.  

The reported changes in the absolute value of the volume of revenue by groups of services 

did not substantially alter the structure of the "Interpersonal communications servicesò segment 

presented in the figure below. 

 

Source: Data submitted to CRC 

Figure 6 

As is evident from the information presented, the main share in the structure of this market 

segment (86.4%) is formed by revenue from the mobile voice service. The reported decline of 2.3 

percentage points compared to 2022 is due to the increase in the share of revenue from the group 

of other services related to the provision of voice services ï from 4.6% in 2022 to 7.1% in 2023. 

The change in revenue from a fixed voice service in absolute terms did not have a significant impact 

on its relative share in the structure of the segment in 2023, the decrease being by only 0.2 
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percentage points compared to the year before 

2.1. Fixed voice service through numbers from the NNP  

Market players  

As of 31.12.2023, the total number of undertakings authorised by CRC for the provision of 

voice voice services through primary assigned resource from the NNP ï geographic numbers, non-

geographic numbers for access to national non-geographic services, and access code to the ñcarrier 

selection" service amounted to 23. The number of undertakings without a primary assigned 

resource, which have notified CRC of their intention to provide interpersonal communications 

services with numbers (through resale of a fixed voice service through secondary assigned 

numbers) was 24.  

The total number of undertakings that declared a fixed voice service activity through 

numbers from the NNP and/or wholesale services for public telephone networks interconnection 

in 2023 amounted to 30. Of these, 26 undertakings have declared activity of providing a fixed voice 

service to end-users through geographic numbers and/or non-geographic numbers. Fifteen 

undertakings provided the service through a primary assigned resource, and eleven declared 

activity related to resale of a fixed voice service through secondary received geographic numbers 

and/or non-geographic numbers for access to national non-geographic services. Four undertakings 

have declared activity of providing wholesale services only (ñtransitò and ñphysical 

interconnectionò) which are relevant to the provision of a fixed voice service through numbers 

from the NNP. In 2023, as in the previous year, an activity of providing voice service through 

public payphones/booths was declared solely by Vivacom. 

In 2023, the main providers of fixed voice service through numbers from the NNP for end-

users (retail service) remained Vivacom, A1, and Yettel. These undertakings made up 97.7% of 

the market volume, measured on the basis of the number of lines of fixed voice service subscribers 

(97.8% in 2022) and 94.1% of the revenue generated from subscribers of the service provided at 

retail level (94.0% in 2022). 

Table 4 

Market shares of undertakings providing retail fixed voice service  

 
Source: Data submitted to CRC 

In 2023, there was no significant change in the values of market shares of undertakings 

providing access to a fixed voice service, calculated on the basis of the number of fixed lines of 

subscribers compared to the previous year. The value of Vivacom's indicator was down by 0.7 

percentage points compared to the previous year and, at the end of 2023, it amounted to 57.3%. A 

drop was also reported in A1 ï by 0.3 percentage points, with its market share declining from 

Share based on 

number of fixed 

telephone lines

Share based on 

revenue from 

subscribers

Share based on 

number of fixed 

telephone lines

Share based on 

revenue from 

subscribers

VIVACOM BULGARIA EAD 58.0% 81.8% 57.3% 83.0%

A1 BULGARIA EAD 24.9% 6.3% 24.6% 5.3%

YETTEL BULGARIA EAD 14.9% 5.8% 15.8% 5.8%

Rest of operators 2.2% 6.0% 2.3% 5.9%

Undertaking

2022 2023
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24.9% to 24.6% at the end of the reporting period. This has led to a rise in the value of Yettelôs 

indicator ï by 0.9 percentage points - and by only 0.1 percentage points in the total relative share 

of all other competitors. 

In the market shares of undertakings, calculated on the basis of revenue from the provision 

of a fixed voice service to subscribers, the changes are as follows: Vivacomôs share grew by 1.2 

percentage points year-on-year, while A1ôs share decreased by 1.0 percentage point. As for Yettel, 

the value of the indicator remained at the level of the previous year ï 5.8%, and the total market 

share of the other market players, calculated on the basis of the total volume of revenue from retail 

services, remained almost unchanged ï down by 0.1 percentage points only.  

Lines of fixed voice service subscribers 

According to the data declared by the undertakings, at the end of 2023, the total number of 

lines of fixed voice service subscribers was 592,899 and, for yet another year, the downward trend 

in this indicator was maintained due to the decreasing interest of end-users in the service. The 

reported drop over a one-year period was by 10.7%, with a decrease of 12.6% for the period 2021-

2022. The number of Vivacom lines dropped by 11.7% in 2023, with a decrease of 12.0% for the 

previous period (2021-2022), and the decline in the total number of subscribers of fixed voice 

service of the competing undertakings was by 9.2% versus 2022, compared to 13.4% for the 

previous reporting period.  

The figure below presents information on the variation in the number of fixed lines of voice 

service subscribers and the fixed telephone density by population for a three-year period. 

  
Source: Data submitted to CRC 

Figure 7 
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As a result of the annual decrease in the total number of fixed lines in absolute value (by 

21.9% in 2023, compared to 2021), the value of the ñfixed telephone density by populationò 

indicator also dropped down to 9.2%14 in 2023.  

Consumption (traffic) of fixed voice service 

The total consumption of the fixed voice service includes the volume of outgoing traffic (in 

minutes) generated by the end-users of the service when making national (local and long-distance 

calls, calls to mobile terrestrial networks and to non-geographic numbers) and international calls 

over a one-year period. According to data provided by the undertakings, in 2023, the total volume 

of generated voice traffic amounted to 312.969 million minutes, compared to 374.953 million 

minutes in 2022, which represents a decrease of 16.5% over the one-year period. As shown in the 

figure below, the data for the period 2019-2023 show a persistent downward trend in the total 

volume of generated outgoing call traffic, with the lowest rate of decrease continuing to be in 2020 

due to increased service consumption during the COVID-19 crisis. 

 

Source: Data submitted to CRC 

Figure 8 

The share of traffic generated from calls included in subscription plans remained high in 

2023 as well, amounting to 89.2%. Only 10.8% of the total traffic generated is paid by end-users 

of the service beyond the subscription plan, which shows that there is no change in the model of 

                                                           
14 The data for 2022 and 2023 were calculated as the ratio between the total number of active telephone lines of fixed 

voice service subscribers as of 31 December of the respective year and the number of population according to NSI data 

as of the same date (https://www.nsi.bg/bg/content/2975/ʥʘʩʝʣʝʥʠʝ-ʧʦ-ʦʙʣʘʩʪʠ-ʦʙʱʠʥʠ-ʤʝʩʪʦʞʠʚʝʝʥʝ-ʠ-ʧʦʣ); to 

calculate the indicator for 2021, the final population figures obtained from the NSI census conducted as of 7 September 

2021 were used (https://www.nsi.bg/sites/default/files/files/pressreleases/Census2021_population.pdf). 
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service provision, namely the inclusion of a large volume of call traffic in the monthly subscriptions 

of fixed voice service subscribers.  

The breakdown of the total volume of traffic generated by fixed networks in the period 

2021-2023, depending on the call directions, is presented in the figure below. 

  
Source: Data submitted to CRC 

Figure 9 

In 2023, as in the previous year, a decrease was reported not only in the total volume of 

outgoing traffic generated, but also in all groups of calls formed by directions, as follows: within 

the undertakingôs network (on net), to other fixed networks (off net), to mobile networks, to non-

geographic numbers, and to networks abroad. The following changes were reported in 2023, 

compared to 2022, both in absolute value and as a share in the total volume of generated outgoing 

traffic: 

�x the volume of traffic within the networks (on net) decreased by 25.6% and the share it forms 

in the total volume of generated traffic fell by 3.4 percentage points; 

�x call traffic to other fixed networks (off net) dropped by 25.2%, and its share decreased by 

1.7 percentage points to 14.8% year-on-year; 

�x the volume of calls to mobile networks registered a decline for the second year in a row; 

for 2023, it dropped by 3.4%, compared to 0.3% for the previous period (2021 ï 2022). Due 
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to the smaller rate of decline compared to the drop in the volume of traffic in other calls, 

the share of this traffic rose by 6.7 percentage points over a year to make up 49.3% of the 

total volume of consumption by subscribers to fixed voice service in 2023; 

�x the share of consumption to non-geographic numbers for services and short numbers in the 

total volume of traffic remained unchanged compared to the previous year (1.6%), as its 

decrease in absolute value amounted to 16.1% and is comparable to the overall decline in 

the consumption of the service (16.5%); 

�x calls to networks abroad registered a drop of 32.2% in absolute terms in the generated 

traffic, which reduced the share of this traffic in the total volume by 1.6 percentage points 

to a 7.4% share in the total retail traffic. 

The reduced use of the fixed voice service by end-users also affects the related wholesale 

call termination service on fixed networks. According to the data declared by the undertakings 

providing interpersonal communications through geographic numbers, in 2023, the total volume of 

terminated traffic on fixed networks in the country decreased by 12.4% compared to 2022, with 

21.1% for the previous one-year period. The total consumption of the service related to termination 

of national traffic decreased by 10.9%, with the largest decline being registered in traffic generated 

by geographic numbers and terminated in geographic numbers ï by 24.9%. The traffic terminated 

on fixed networks which was generated from mobile networks of other undertakings in the country 

fell by 8.7% compared to 2022, exceeding the decrease for the previous period by only 0.7 

percentage points. In 2023, the lowest rate of decrease was reported in call termination in non-

geographic numbers on fixed networks ï 1.5% for the one-year period, and this traffic also held 

the smallest share in the total volume of terminated traffic ï 9.6%. The data provided by the 

undertakings show that a decrease was also reported in the volume of traffic terminated on national 

fixed networks from calls generated by networks abroad, which in 2023, compared to 2022, 

amounted to 19.5%, with a drop of 24.8% for the previous period (2021-2022).  

 In the structure of the total volume of traffic terminated on fixed networks, the largest share 

was traffic generated by mobile networks in the country (including generated by own mobile 

network) ï 64.8% for 2023 versus 62.8% for the previous year. In the volume of the terminated 

national traffic, this share amounted to 76.8% for 2023 and 75.7% for 2022, which also shows a 

shift of consumption from fixed to mobile voice service. 

Revenue from fixed voice service 

In 2023, the total volume of revenue generated from the provision of fixed voice service 

amounted to BGN 69.512 million, registering a decline of 2.4% compared to 2022 (BGN 71.241 

million). The main share in the structure of revenue generated by the service providers is formed 

by installation and subscription fees from the provision of a fixed voice service to end-users, 

including the part of a bundled service. In 2023, it accounted for 76.2% of the total revenue 

generated, with the decrease for the three-year period presented in the figure below being 2.2 

percentage points and amounting to 17.3% in absolute terms. 
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Source: Data submitted to CRC 

Figure 10 

In absolute value, the changes in the main groups of revenue from the provision of fixed 

voice service, presented in the figure above, in 2023 versus 2022, are as follows: 

�x drop of 4.5% in the volume of revenue generated from the provision of access to the fixed 

voice service (installation and subscription fees), with a decline of 13.3% in 2022 compared 

to 2021; 

�x revenue generated from calls beyond the subscriptions for the reporting period fell by 

11.3%, with a decrease of 12.6% for the period 2021-2022; 

�x in the total volume of revenue from the provision of wholesale services (including 

interconnection services - generation, termination, transit and physical interconnection) in 

2023, there was a growth of 14.5% compared to 2022, due to an increase in revenue 

generated from voice traffic transit by 28.5%, with an increase of 14.0% for the previous 

period. 

In 2023, wholesale fixed voice termination rates set out in the Delegated Act on single EU-

wide voice call termination rates for mobile and fixed networks (Commission Delegated 

Regulation (EU) 2021/654), which have been in force since 01.07.2021, applied. The decline in 

the volume of revenue from physical interconnection was by 1.9% in 2023, compared to the year 

before. This rate of decrease was lower than in the previous period, when the decrease of 11.9% 
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was influenced by the application of the provisions of the Delegated Act regarding the use of the 

interconnection ports included in the termination service as an essential element of it.  

Summary 

In 2023, the established steady trend of decline in the consumption of fixed voice service 

by end-users continued, and the following changes in the main indicators were registered: 

�x The decrease in the number of lines of fixed voice service subscribers was by 10.7% the 

year before;  

�x Revenue generated by retail services made up 85.3% of the total revenue from fixed voice 

service, with a decrease of 4.8% compared to the previous year, as the main share in its 

volume (89.3%) was formed by  subscription and installation fees. The total consumption 

of the service, expressed in minutes of traffic from retail calls, continued to shrink (by 

16.5% for the reporting year). 

�x Calls with traffic included in subscriptions made up a significant share in the total volume 

of outgoing traffic ï 89.2%, and the share of calls to mobile networks continued to increase 

and reached 49.3% of the total traffic generated from outgoing calls; 

�x The main providers of the service - A1, Vivacom, and Yettel - formed 97.7% of the total 

number of subscribers of fixed voice service and 94.1% of the revenue generated from 

subscribers of the service provided at retail level. There was no change in their positions 

based on the number of subscriber lines. 

 On the basis of the above data and the trends reported in recent years, it can be expected 

that the consumption of fixed voice service subscribers will continue to shrink. The preferences of 

voice service end-users will continue to focus on the use of mobile services and on Internet 

applications for interpersonal communication.  

2.2. Mobile voice service through numbers from the NNP  

Market players 

In 2023, the number of undertakings providing mobile voice service through numbers from 

the NNP (mobile voice service) in Bulgaria was three - A1, Yettel, and Vivacom. They hold 

registration in the Public Register of CRC for the provision of the service, as well as authorisations 

for the use of individually assigned scarce resource ï radio spectrum, and have been provided with 

codes for access to digital mobile networks (non-geographic numbers from the NNP for the 

provision of mobile voice service). 

The reports submitted to CRC on the activity of providing public electronic 

communications in 2023 show that the growth in the market shares registered by Vivacom in 2022, 

based on number of subscribers and based on retail income,15 continued (Table 5). As a result, at 

the end of 2023, a shift was observed in the market positions in the market segment ñmobile voice 

                                                           
15 Market shares were calculated based on revenue from the provision of retail mobile voice service (revenue from 

retail service provided standalone and the part of revenue provided bundled with other electronic communication 

services). In the 2010-2017 Annual Reports of CRC, market shares based on revenue were calculated based on revenue 

from the provision of wholesale mobile voice service and revenue from retail service provided standalone, excluding 

the part of revenue provided bundled with other electronic communication services. 
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service through numbers from the NNPò and, as of 31.12.2023, based on number of subscribers, 

Vivacom already held the second largest share (32.4%) in the segment, replacing Yettel which 

ranked third with a market share of 31.4%. With a market share of 36.2%, calculated on the basis 

of the number of subscribers, A1 once again occupied the leading position in the provision of 

mobile voice service. 

Table 5 

Market shares of undertakings providing retail mobile voice service 

 

Source: Data submitted to CRC 

The data in Table 5 shows that, for 2023, based on revenue from the provision of mobile 

voice service at retail level, all three mobile undertakings retained their positions from the previous 

year ï Yettel continued to hold the highest market share (40.7%), followed by A1 (29.9%) and 

Vivacom (29.4%). However, the difference between the market shares of the second and third 

undertaking based on revenue is insignificant and in case the trend of growth in Vivacomôs market 

share continues next year, it will take second place in the segment in terms of this indicator.  

In 2023, compared to 2022, the specific values of the changes in the market shares of A1, 

Yettel and Vivacom were as follows: 

�x the relative share of A1, calculated on the basis of number of subscribers, fell by 0.5 

percentage points, while the one calculated on the basis of revenue dropped by 4.3 

percentage points; 

�x the relative share of Yettel, calculated on the basis of number of subscribers, decreased by 

0.7 percentage points, while the one calculated on the basis of revenue grew by 2.7 

percentage points; 

�x the relative share of Vivacom, calculated on the basis of number of subscribers, rose by 1.2 

percentage points, while the one calculated on the basis of revenue was up by 1.6 percentage 

points. 

The following two figures present data on the trend of development of the market shares of 

mobile undertakings over the last five years (2019 ï 2023), calculated on the basis of number of 

subscribers and revenue from the provision of mobile voice service. 

 

Share based on 

number of 

subscribers

Share based on 

revenue

Share based on 

number of 

subscribers

Share based on 

revenue

A1 BULGARIA EAD 36.7% 34.2% 36.2% 29.9%

YETTEL BULGARIA EAD 32.1% 38.0% 31.4% 40.7%

VIVACOM BULGARIA EAD 31.2% 27.8% 32.4% 29.4%

ʇʨʝʜʧʨʠʷʪʠʝ

2022 2023
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*The undertaking provided mobile voice service until 15.12.2021. 

Source: Data submitted to CRC 

Figure 11 

From the data presented in the figure above, it is evident that, during the period considered, 

the smooth trend of decline in the market share of A1 subscribers continued - at the end of 2023, it 

was by 2.3 percentage points lower than as of 31.12.2019. In 2023, this decline was also at the 

expense of a growth in the relative market share of Vivacom, which has been continually increasing 

since 2019 (by 4.3 percentage points for the period 2019-2023). For the period considered, the 

decrease in the market share of Yettel based on number of subscribers was by 2 percentage points.  

In the market shares based on retail income (Figure 12), over the last two years, there has 

been a trend of growth for Yettel and Vivacom, while the share of A1 has decreased. For the period 

2019-2023, Vivacom increased its share by 4.2 percentage points while A1's share fell by 3.8 

percentage points. In Yettel, the values of the indicator fluctuated during the said period, but in 

2023, there was an increase (from 38% in 2022 to 40.7% in 2023), which gave it a lead of more 

than 10 percentage points over the market shares of A1 and Vivacom.  
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Source: Data submitted to CRC 

Figure 12 

Subscribers of mobile voice service 

As of 31.12.2023, the number of subscribers of mobile voice service (number of unique 

SIM cards) amounted to 8,014,473, registering a rise of 0.6% since the previous year 2022. The 

figures presented in the figure below show that, compared to the end of 2022, as of 31.12.2023, 

there was an increase both in the number of postpaid subscribers (by 0.6%) and in the number of 

end-users of the prepaid card service (by 1.0%). To compare with, in 2022, the growth registered 

in postpaid subscribers was by 0.2% and by 4.2% for those with prepaid cards. 
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Source: Data submitted to CRC 

Figure 13 

The following figure shows the ratio between subscribers of a prepaid mobile voice service 

and postpaid subscribers ï the data presented shows that, as of 31.12.2023, the share of postpaid 

subscribers (83.8%) and of prepaid service subscribers (16.2%) remained at the level of the 

previous year 2022. 

 

Source: Data submitted to CRC 

Figure 14 
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As is evident from the data (Figure 15), the number of subscribers who use a mobile voice 

service in a package with other electronic communications services continued to grow in 2023 as 

well. At the end of 2023, the number of subscribers to bundled services reached 6,316,549, which 

represents 78.8% of the total number of subscribers to mobile voice service in Bulgaria as of 

31.12.2023. For the last five years (2019-2023), the reported growth in the number of subscribers 

using the service in a package was by 6.9%. 

 

Source: Data submitted to CRC 

Figure 15 

The figure below presents information on the number of subscribers to mobile voice service 

and service penetration among the population for the period 2021-2023.16 The data show that the 

penetration of the service among the population in 2023 continued to increase (from 123.5% as of 

31.12.2022, it reached 124.3% as of 31.12.2023).  

                                                           
16 The data for 2022 and 2023 were calculated as the ratio between the number of mobile voice service subscribers as 

of 31 December of the respective year and the number of population according to NSI data as of the same date 

(https://www.nsi.bg/bg/content/2975/ʥʘʩʝʣʝʥʠʝ-ʧʦ-ʦʙʣʘʩʪʠ-ʦʙʱʠʥʠ-ʤʝʩʪʦʞʠʚʝʝʥʝ-ʠ-ʧʦʣ); to calculate the 

indicator for 2021, the final population figures obtained from the NSI census as of 7 September 2021 were used 

(https://www.nsi.bg/sites/default/files/files/pressreleases/Census2021_population.pdf). 
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Source: Data submitted to CRC 

Figure 16 

The observed growth in mobile voice service penetration in 2023 amounted to 0.8 

percentage points and continued to be the result of two factors ï a decrease in the number of 

population in 2023 (by 0.03%) and the reported growth in the number of subscribers using the 

service for the second year in a row. 

Consumption (traffic) of mobile voice service 

The total volume of outgoing traffic from mobile networks in the country17 for 2023 

amounted to 20,796.85 million minutes, registering a drop of 1.9% in the consumption of mobile 

voice service compared to the previous year 2022. The decrease is a result of a fall in the number 

of minutes used from mobile to fixed networks in the country (by 4.9%), to other mobile networks 

in the country (by 0.3%), to the own mobile network (by 3.1%), and to networks abroad (by 9.2%). 

Despite the decline in the consumption of mobile voice service which has been observed over the 

last two years, in 2023, the total volume of outgoing traffic from mobile networks in the country 

was higher (by 6.2%) than the one reported for the pre-pandemic year 2019 (in 2019, it amounted 

to 19,589.35 million minutes). As evidenced by the data presented in the following figure, the 

consumption of mobile voice service in the country reached a saturation point in 2021, after which 

the use of the service started to decrease. 

                                                           
17 Including outgoing traffic generated by mobile voice service subscribers within a mobile network (on-net traffic), to 

other mobile networks in the country (off-net traffic), to fixed networks in the country, and to networks abroad. 
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Source: Data submitted to CRC 

Figure 17 

After a 3.9% increase in outgoing roaming calls from subscribers of the Bulgarian mobile 

undertakings abroad registered in 2022, a decline (by 7%) was observed in 2023. In the case of 

incoming calls in roaming, the downward trend grew stronger in 2023, with a reported decrease of 

10.5% versus 2022 (compared to 2022, the registered decline was by 4.5%). According to 

information provided by the mobile undertakings, the trend of decline in the consumption of 

roaming services is the result of the increasing use of mobile data and the so-called Over The Top 

(OTT) applications18, such as WhatsApp, Facebook Messenger, iMessage, Viber, and other voice 

call and instant messaging applications. 

The share of consumption (number of minutes used) by subscribers with prepaid SIM cards 

in the total consumption of mobile voice service in 2023 continued to gradually decrease, reaching 

3.2% (vs. 3.3% in 2022). For postpaid subscribers, the relevant share was 96.8%. In both categories 

of subscribers, the trend of decline in the volume of minutes used continued in 2023, but at a slower 

rate than in the year before ï for postpaid subscribers, the decline was by 1.8% (compared to 4% 

for 2022), and for subscribers with prepaid cards, it was 4.5% (6.1% in 2022). 

The structure of traffic originating from mobile networks in the country is presented in the 

figure below. The figure shows that, in 2023, there was no significant change in the shares of the 

respective types of traffic originating from mobile networks: for yet another year, the share of 

traffic within the own mobile network (on net) decreased - from 53.5% for 2022 to 52.8% for 2023, 

                                                           
18 In the BoR (16) 35 "Report on OTT services", BEREC defined the term "over-the-top" ("OTT") as: ñContent, service 

or application that is provided to the end-user over the open Internetò. 
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and the upward trend in the share of traffic outside the own mobile network (off net) continued and 

its share reached 44.9% in 2023. This data shows that the level of competition between mobile 

voice service providers is maintained and that the conditions for calls both on and off the network 

of the undertaking to which end-users are subscribers are favourable, and there is no market defect 

associated with ñtraffic closureò within the own mobile network.19 

 

 

Source: Data submitted to CRC 

Figure 18 

The data in the above figure show that the share of traffic to fixed networks in the country 

(1.6%) was preserved compared to 2022. The share of traffic to networks abroad remained 

unchanged compared to the previous year ï 0.7%. 

 

Short multimedia and text messages 

In 2023, the total number of SMS messages sent by Bulgarian subscribers to networks in 

the country and abroad as well as to short numbers amounted to 406.0 million (Figure 19), and the 

total number of MMS sent amounted to 3.2 million (Figure 20). 

                                                           
19 ñTraffic closureò is a product and pricing strategy in which a user is given far better conditions for calls to users of 

the same network (on-net calls) than to users of other networks (off-net calls).  
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* Sent to networks in the country and abroad and to short numbers 

Source: Data submitted to CRC   Source: Data submitted to CRC 

Figure 19     Fig. 20 

As shown by the data presented in the above figures, for the third consecutive year, short 

text messages reported a growth (by 5.5% for 2023). MMS messages also saw an increase (by 

12.7%) in 2023. The number of SMS messages sent in roaming in 2023 was down by 6.7%. 

Revenue from mobile voice service 

In 2023, the total volume of revenue from the provision of mobile voice service amounted 

to BGN 922.782 million and, registering a drop of 2.5% compared to the previous year 2022. To 

compare with, the decline in revenue registered in 2022 was 7.6%. 

The volume of revenue from the provision of retail mobile voice service was BGN 804.912 

million, while that of revenue from wholesale services amounted to BGN 117.870 million. These 

data show that the decline in the revenue from the provision of mobile voice service in 2023 

resulted from a decrease of 22.1% in the revenue from wholesale services. As for revenue from 

retail services, there was a growth of 1.2% compared to 2022. 

The observed decline in wholesale revenue was mainly provoked by a decrease of 23.6% 

in the total revenue from wholesale traffic services. In 2023, the main reason for the drop of this 

revenue was also the application of new, lower rates of wholesale voice call termination on mobile 

networks from 1 January 2023 (according to the Delegated Act on single EU-wide voice call 

termination rates for mobile and fixed networks (Delegated Regulation (EU) 2021/654)). In terms 

of revenue from non-traffic services provided at wholesale level in 2023, there was an increase (by 

26.8% versus 2022) for the third year in a row. 

The total volume of non-traffic and traffic revenue from standalone mobile voice service, 

provided to retail business subscribers, grew by 6.9% compared to 2022. 

The analysis of the data shows that the slight increase recorded in 2023 in revenue from the 

provision of mobile voice service at retail level is the result of a growth in revenue from the 

provision of the service in bundle with other electronic communications services (by 2.7%). Non-

traffic20 and traffic revenue from the standalone provision of the retail service reported a drop (by 
                                                           
20 Includes the following revenue from the standalone provision of mobile voice service: revenue from monthly 

subscription and installation fees, revenue from number portability, revenue from concluded contracts with applicants 

for short and/or non-geographic numbers (from one-off and regular/monthly payments) and other revenue from one-



37  

3.6% for non-traffic revenue and by 1.8% for traffic revenue). The increase in revenue from the 

provision of mobile voice services in a package in 2023 was due to a growth in the indicator of 

Yettel and Vivacom. Although all three mobile undertakings raised the mobile plan rates in 2023 

using their right to inflation indexation provided for in their General Terms and Conditions,21 A1 

saw a decrease in revenue from the provision of mobile voice service in a package in 2023. 

According to information provided by A1, the lack of growth in revenue from the bundled 

provision of mobile voice service is due to the fact that the consumption of mobile voice is 

continuously decreasing at the expense of consumption of mobile data (mobile Internet access) and 

this imbalance is also reflected in the breakdown of revenue from packages included in these 

services: the share of revenue from voice continues to drop at the expense of the share of revenue 

from mobile Internet. 

The distribution (structure) of total revenue from mobile voice service by years, for the 

period 2021-2023, is shown in Figure 21. It clearly shows that the share of revenue from monthly 

subscription and installation fees from standalone and bundled provision of mobile voice continued 

to grow and remained the largest in 2023 as well (69.9%). The drop in the total volume of wholesale 

revenue reported for the second year in a row also led to a decrease of 3.2 percentage points in its 

share, which shrinks to 12.8%. The share of revenue from mobile calls (4.2%) registered a small 

decline - by 0.1 percentage points.  

                                                           
off payments for ancillary services (e.g. replacement of SIM card, issuance of itemised bills, changing telephone 

number, number by choice and other similar services). 
21 General Terms and Conditions governing the relations between mobile undertakings and subscribers and users of 

electronic communications services, which the undertakings issue on the basis of Art. 226 (1) of the Law on Electronic 

Communications (LEC). 
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Source: Data submitted to CRC 

Figure 21 

The share of revenue from SMS and MMS also fell slightly in 2023 (by 0.2 percentage 

points). The share of revenue from other services continued to increase in 2023 (by 0.4 percentage 

points) and reached 11.3% - this growth was provoked by the higher revenue which was reported 

by mobile undertakings from messages to short network numbers and from contracts concluded 

with applicants for short and non-geographic numbers.  

Summary 

Competition between the three undertakings providing mobile voice service in the country 

in 2023 is increasing, as a result of which there is a rearrangement of the market shares, calculated 

on the basis of the number of subscribers, that Yettel and Vivacom occupy in the segment: Vivacom 

moved Yettel from second to third position, and A1 continued to be the leader. The changes in 

market shares based on revenue from the provision of the service at retail level for 2023 also show 

that there is a fiercer competition between Vivacom and A1 for the second place, which the market 

share of A1 occupied in 2023 with a minimum lead of 0.5 percentage points over that of Vivacom. 

Yettelôs market share remained the highest on the basis of retail revenue and continued to grow in 

2023, giving it a lead of more than 10 percentage points over the other two players. 

The growth in the number of mobile voice service subscribers continued in 2023, but at a 

slower pace than that observed in 2022. Despite the presence of a higher number of mobile voice 

service subscribers, the service consumption in 2023 decreased, and so did the total volume of 
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revenue generated from it. Compared to the previous year 2022, the rate of decrease in revenue is 

slowing, as a result of the higher revenue from the provision of the service at retail level which was 

reported by mobile undertakings after the inflation indexation of the prices of monthly subscription 

plans in 2023.   

The new, lower wholesale rates of voice call termination on mobile networks originating 

from European Union and European Economic Area (EU/EEA) countries that have been applied 

since 1 January 2023, combined with a lower volume of termination traffic, has led to a decline in 

the total revenue from the provision of wholesale mobile voice service for the second year in a row. 

The increasingly favourable conditions for the use of mobile data and the so-called Over-

The-Top (OTT) applications for calls and instant messages over the Internet are expected to 

continue to exert competitive pressure on the use of a traditional mobile voice service and to replace 

the consumption of roaming calls and SMS messages in the coming year. 

3. Leased lines services 

The leased lines segment, which includes retail lines services, including international leased 

lines and wholesale leased lines in 2023, is growing both in terms of generated revenue and number 

of leased lines. The total revenue from the provision of the service in 2023 amounted to BGN 

23.170 million, registering an increase of 8.7% compared to revenue generated the year before 

(BGN 21.321 million).  

Table 6 below presents a summary of the number of undertakings providing the "leased 

linesò service, the number of leased lines and the amount of revenue generated from them. 

Table 6 

Number of undertakings, number of lines and revenue by type of leased lines provided in 

2023 

 

Source: Data submitted to CRC 

In 2023, compared to 2022, a decrease was reported in absolute terms in revenue from 

retail leased lines by 0.8%, while revenue from wholesale leased lines was up by 11.5%. 

Market players 

The active undertakings in the segment under consideration in 2023 were 21 (out of 117 

that are included in the Public Register of CRC as of 31.12.2023 with the intention to provide the 

"leased linesò service), or by 3 less than in 2022. Six of them provided the service both in the retail 

and in the wholesale market. Seven undertakings provided the ñwholesale international leased 

linesò service.  

Service

Number of 

undertakings 

providing the service 

in 2023 

Number of leased 

lines as of 31.12.2023

Revenue in 2023 (in 

millions BGN, excl. 

VAT)

1. Wholesale leased lines 18 2517 18,352

   1.1. National leased lines 18 1898 13,475

   1.2. International leased lines 8 619 4,877

2. Retail leased lines 9 1836 4,818

Total 21 /// 23,170
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Tables 7 and 8 present the market shares of the three leading undertakings in the 

retail/wholesale leased lines segment in 2023 based on the number of lines leased by them. 

Table 7 

Market shares of undertakings providing retail leased lines 

Source: Data submitted to CRC 

 In 2023, the leading positions in terms of market share based on the number of retail lines 

were Vivacom, A1 and Neterra. During the reporting period, the total market share (92.2%) based 

on the number of retail lines of the three major undertakings rose by 2.4 percentage points 

compared to 2022, which is due to an increase of 3.4 percentage points for Neterra compared to 

the previous year. The share of Vivacom, the largest company by this indicator, dropped by 0.7 

percentage points. In 2023, A1 was replaced from the second position by Neterra and its relative 

share fell by 0.3 percentage points to 10.2%. The total share of the three undertakings on the basis 

of retail revenue also grew by 3.2 percentage points, which is entirely due to the increased share of 

Neterra. 

The relative share of the other undertakings providing retail leased lines decreased by 2.3 

percentage points on the basis of number of lines and by 2.7 percentage points on the basis of 

revenue. 

Table 8 

Market shares of undertakings providing wholesale leased lines 

 
Source: Data submitted to CRC 

In 2023, there was a shift in the positions of the first three undertakings by the number of 

wholesale leased lines provided compared to 2022. The third most important undertaking in the 

wholesale market in the leased lines segment is now Vivacom, with an increased market share of 

6.5 percentage points, which replaced Cetin Bulgaria EAD (Cetin) (a market share of 12.4% in 

2023, compared to 17.6 for 2022, or a decrease of 5.2 percentage points). The total market share 

(59.9%) based on the number of wholesale lines of the three major undertakings increased 

significantly ï 13 percentage points. The increase is due to both the growth in the market share of 

Vivacom as a result of the merging of Telnet OOD (Telnet) into the incumbent undertaking in 2023 

Share based on 

wholesale 

Share based on 

wholesale 

Share based on 

wholesale 

Share based on 

wholesale 

NOVATEL EOOD 19.2% 28.9% 16.5% 26.4%

NETERRA EOOD 17.9% 13.6% 27.1% 17.7%

VIVACOM BULGARIA EAD 9.8% 15.7% 16.3% 21.4%
All other 53.1% 41.8% 40.1% 34.5%

Undertaking

2022 2023
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and the increased share of Neterra by 9.2 percentage points. On the basis of wholesale revenue, an 

increase of 7.3 percentage points was recorded in the total share of the three undertakings. 

Number of wholesale and retail leased lines  

According to data provided by the undertakings, the number of retail and wholesale leased 

lines in 2023 increased by 0.6% and 7.9% respectively, compared to the previous year. The 

breakdown of leased lines is displayed in Figure 22.   

 

 

Source: Data submitted to CRC 

Figure 22 

In 2023, the national wholesale leased lines held the highest relative share again, although 

their share dropped by 3.9 percentage points compared to 2022. The relative share of retail lines in 

the total number of leased lines in that reporting period fell by 1.7 percentage points. A significant 

growth ï 5.6 percentage points - was reported in international wholesale leased lines, which is due 

to the increase in absolute value of this type of lines by 72.9%. 

The following two figures display the breakdown of the number of wholesale and retail 

leased lines, according to the type of interface used, for the period 2021-2023.  
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Source: Data submitted to CRC 

Figure 23 

Source: Data submitted to CRC 

Figure 24 

As shown in Figure 23, in 2023, there was a slight decrease in traditional retail leased lines 

of 0.5%, while alternative lines rose by 3.2%. The alternative retail leased lines provided held a 

lower relative share in the total number of retail lines. 

The data on the interfaces used for the wholesale leased lines (Figure 24) show a reverse 

trend in terms of their relative shares. The alternative lines held a larger share - 97.6%, while the 

traditional lines accounted for as little as 2.4%. In 2023, there was a decline in traditional wholesale 

leased lines from 15.9% compared to 2022, while alternative lines grew by 8.8% over the same 

period.  

Revenue from leased lines 

Figure 25 presents the structure of revenue generated from the provision of leased lines 

services (wholesale and retail) for the period 2021-2023. 
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Source: Data submitted to CRC 

Figure 25 

In 2023, there was a significant increase in revenue from international wholesale leased 

lines (by 24.8% compared to the year before) as well as an increase in revenue from wholesale 

leased lines by 11.5%. 

Summary  

In 2023, the leased lines services segment registered the following trends: 

�x The number of undertakings providing the leased lines service continued to decline; 

�x A growth in the market volume of 8.7% was reported compared to the previous reporting 

period which is due to an increase in revenue from the provision of wholesale leased lines; 

�x The upward trend in the number of retail leased lines continued, although at a slower pace 

ï 0.6% (compared to 5.3% for 2022), while at the same time there was a growth of 7.9% 

compared to 2022 (for the previous reporting period 2021-2022, there was a decrease of 

11.6%) in the number of wholesale leased lines; 

�x The trend with regard to the interfaces used for wholesale and retail lines continues. While 

the relative share of alternative wholesale leased lines was higher than the relative share of 

traditional lines, this trend was reversed for retail leased lines;  

�x The market share for retail leased lines, calculated on the basis of the number of lines of 

two of the leading undertakings ï Vivacom and A1 - remained almost unchanged, while 

the second undertaking, Neterra, reported a growth of 3.3 percentage points. The market 

share of the other undertakings fell by 2.3 percentage points.  

�x For wholesale leased lines, Vivacom is already among the first three undertakings, with a 

market share of 16.3% (an increase of 6.5 percentage points compared to the previous 
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reporting period), calculated on the basis of the number of wholesale lines, thus replacing 

Cetin. The other two undertakings (Neterra and Novatel EOOD) retained their positions. 

4. Data transfer and Internet access 

 In 2023, the total volume of revenue generated from the services included in the "data 

transfer and Internet accessò segment was BGN 1,953.036 million, with a reported increase of 

16.7% compared to the previous year 2022.22 

Table 9 presents summarised information about the number of undertakings which provided 

services in this market segment in 2023 as well as about the number of their subscribers/users and 

the revenue generated from them. 

Table 9 

Number of undertakings, subscribers/users and revenue by type of Internet access and data 

transfer services provided in 2023 

 

1 Including subscribers of bundled services.  
2 Including revenue from bundled services. 
3 The data on the total number of subscribers to and revenue from Internet access services have been obtained on the 

basis of data received by CRC from 89.2% of the registered undertakings.  
4 Including mobile access via data cards or modem and bundled services with mobile Internet access included 

(including subscribers to data transfer packages purchased in addition to voice plans via 3G, 4G and 5G 

UMTS/HSPA+/LTE+/NR (5G) mobile networks). 

Source: Data submitted to CRC 

                                                           
22 The data for 2022 have been updated, as segment revenue for 2022 amounted to BGN 1,673.694 million. 

Total
1

incl. bundled services 

subscribers
Total

2
incl. revenue from 

bundled services

1. Retail Internet access and data 

transfer services
656 /// /// 1 680,680 1 092,815

   1.1. Internet access
3
, incl.: 646 9 695 517 6 854 892 1 621,160 1 092,815

1.1.1. fixed 646 2 512 617 861 652 426,941 114,070

1.1.2. mobile
4 3 7 201 768 6 012 108 1 194,220 978,745

   1.2. Data transfer services 56 1 150 375 /// 56,623 ///

   1.3. Other services (hosting, e-mail, etc.) 18 4 790 /// 2,897 ///

2. Wholesale services 142 /// /// 272,356 ///

   2.1. Provision of capacity for Internet 

connectivity (Peering and Transit)
98 929 /// 29,189 ///

   2.2. Data transfer services 28 516 /// 15,816 ///

2.3. Wholesale provision of Internet access 

via NGA networks
49 374 /// 10,247 ///

2.4. Other wholesale services 12 35 /// 217,104 ///

Total 700 /// /// 1 953,036 ///

Service

Number of 

undertakings, 

providing the service 

in 2023

Number of subscribers/users 

as of 31.12.2023

Revenue

(in millions BGN, excl. VAT)
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Market players 

The number of undertakings actually providing services for Internet access and data transfer 

in 2023 was 700,23  down by 2 undertakings compared to 2022.24 The number of undertakings 

providing retail services in 2023 was by 4 less than in 2022, 25 falling to 656. The number of 

undertakings providing wholesale services decreased by 2 over the one-year period, as in 2023, 

wholesale services were provided by 142 undertakings. 

The main providers of fixed Internet access for end-users (retail service), both in the 

previous year and in 2023, were Vivacom, A1 and Bulsatcom. 

Table 10 

Market shares of undertakings providing fixed Internet access  

at retail level 

 

1 Including subscribers of bundled services.  

2 Including revenue from bundled services 

Source: Data submitted to CRC 

Vivacom remained the market leader based on the number of subscribers of the market 

segment of fixed Internet access at retail level in 2023. The undertaking increased its market share 

by 0.9 percentage points based on the number of subscribers compared to the previous year, 

reaching 32.2%. A1 retained the second position, increasing its market share by 0.6 percentage 

points compared to 2022 and covering 28.4% of fixed Internet access subscribers. Bulsatcom 

retained the negative trend of previous years towards reduction of its market share based on the 

number of subscribers, with the reported decline amounting to 0.8 percentage points. In the market 

share of undertakings based on revenue from fixed Internet access at retail level, including the 

share of revenue from the provision of fixed Internet access bundled with other electronic 

communications services, Vivacom and A1 recorded an increase of 6.7 and 2.8 percentage points 

respectively, while Bulsatcom registered another fall in its share on the basis of revenue from fixed 

access of 1.2 percentage points compared to 2022. The undertakings classified as "All other"26 also 

                                                           
23 Including undertakings that notified CRC for suspension of their activity in 2023 and declared revenue during the 

year. 
24The data for 2022 have been updated. 
25The data for 2022 have been updated. 
26 This includes all undertakings ranked outside the top three undertakings with the highest market share based on the 

number of subscribers and revenue from fixed Internet access. 

Share based on number of  

fixed access subscribers
1

Share based on revenue 

from fixed access
2

Share based on number of  

fixed access subscribers
1

Share based on revenue 

from fixed access
2

VIVACOM BULGARIA EAD 31,3% 22,1% 32,2% 28,8%

ɸ1 BULGARIA EAD 27,8% 20,4% 28,4% 23,2%

BULSATCOM EAD 6,2% 5,1% 5,4% 3,9%

All other 34,6% 52,3% 33,9% 44,0%

Undertaking

2022 2023
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saw a decline in both indicators, with the share of subscribers down by 0.7 percentage points, and 

the market share based on revenue decreased by 8.3 percentage points over a one-year period. 

In 2023, the acquisition of Networx-Bulgaria EOOD (Networx-Bulgaria), Online Direct 

EOOD (Online Direct), TVN Distribution Bulgaria EOOD (TVN Distribution), and Telnet by 

Vivacom was finally approved by a decision of CPC.27  Networx-Bulgaria is the fourth largest 

undertaking in this market segment with a share of 3.1% based on the number of subscribers of 

fixed Internet access as of 31.12.2023, and the third largest based on revenue from providing the 

service with a share of 5.1%. In this regard, Vivacomôs calculated aggregate share would be 35.1% 

based on the number of subscribers and almost 34% based on revenue. It is expected that, following 

the acquisitions and mergers made in 2023, Vivacom will strengthen its positions in the following 

year.  

In addition, the transaction approved by CPC at the beginning of 2024, according to which 

United Group Bulgaria EOOD, which controls Vivacom, is allowed to acquire direct sole control 

over Viva Corporate Bulgaria EOOD and indirect sole control over Bulsatcom, will also have an 

impact. This transaction is expected to affect the market positions of Internet providers in Bulgaria, 

given that Bulsatcom is the third among undertakings providing fixed Internet access at retail level. 

In 2023, mobile Internet access was again provided by 3 undertakings ï A1, Vivacom, and 

Yettel. Table 11 presents their shares in the provision of mobile Internet in 2022 and 2023. 

Table 11 

Market shares of undertakings providing retail mobile Internet access 

 
1 Including subscribers to standalone service via data cards or modem, and bundled service subscribers, including a 

certain amount of data traffic at maximum speed and/or volume of data traffic per month. 

2 Including revenue from standalone service via data cards or modem, revenue from traffic, and the part of revenue 

from the provision of mobile Internet in a bundle with other electronic communications services.  

Source: Data submitted to CRC 

According to the data presented in the table, in 2023, there was no change in the positions 

of undertakings providing mobile Internet access at retail level compared to the previous year 2022. 

The market share on the basis of the number of subscribers remained almost unchanged for all 

three undertakings compared to 2022, with a slight increase for Vivacom and A1 by 0.3 and 0.1 

percentage points respectively, and a decrease of 0.4 percentage points in the share of Yettel. 

Market shares calculated on the basis of revenue from the provision of mobile Internet access did 

nor register any changes in the positions as well. As in 2022, Vivacom reported a decline by 0.6 

                                                           
27 Decision No ɸʂʊ-633/29.06.2023 (https://reg.cpc.bg/Decision.aspx?DecID=300065234). 

Share based on number of  

mobile access 

subscribers
1

Share based on revenue 

from mobile access
2

Share based on number of  

mobile access subscribers
1

Share based on revenue 

from mobile access
2

VIVACOM BULGARIA 36,0% 30,0% 36,3% 29,4%

A1 BULGARIA 32,6% 38,6% 32,7% 39,8%

YETTEL BULGARIA 31,5% 31,4% 31,0% 30,8%

Undertaking

2022 2023
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percentage points in 2023. Unlike in 2022, when a growth was recorded, in 2023, Yettel reported 

the same decline as Vivacom ï by 0.6 percentage points. In 2023, as in 2022, A1 remained the 

undertaking with the largest market share based on revenue, growing by 1.1 percentage points. 

Subscribers of Internet access services 

As of 31.12.2023, the total number of subscribers of retail Internet services (fixed and 

mobile Internet access) reached 9.696 million, up by 3.6%, as the growth rate is slowing down 

compared to previous reporting periods. The upward trend in the number of subscribers of bundled 

services (with fixed and/or mobile Internet access included) was maintained in 2023 as well. A 

growth of 3.1% was registered in absolute terms last year, with the number of subscribers reaching 

6.855 million. The share of subscribers of bundled services in the total number of subscribers28 

remained unchanged compared to the previous year, and it was 71% in 2023. 

The total number of subscribers to fixed Internet access (including services provided in a 

bundle) grew by 5.3%, reaching 2.513 million in the past year. In addition to the growth in the total 

number of subscribers to fixed Internet access, an increase was also observed in the number of 

subscribers to fixed access provided in a bundle - by 4.3%. The share of fixed access subscribers 

in the total number of Internet access subscribers registered an increase of 0.4 percentage points 

compared to the previous year29 to reach 25.9%. 

In 2023, the total number of subscribers using mobile Internet access services30 reached 

7.202 million, with a growth of 2.8% compared to the previous year. Subscribers to mobile Internet 

access in a bundle saw a similar increase of 2.7% and, at the end of 2023, their number reached 

6.012 million (to compare with, the growth in 2022 versus 2021 was by 4.2%). Unlike the previous 

year when there was a slight decrease in the number of subscribers using the service standalone 

(via data cards and/or modem), in 2023, there was a growth of 3.3% and these subscribers reached 

1.190 million. The share of subscribers to mobile Internet access via LTE in the total number of 

subscribers to mobile Internet access was 70.7%, registering a slight decrease of 1.8 percentage 

points compared to the previous year. As of 31.12.2023, the total number of 5G subscribers in 

Bulgaria amounted to 1.36 million, with a significant increase of more than two and a half times 

compared to the declared data for 2022. The significant growth in the number of 5G subscribers 

also affected their share in the total number of subscribers to mobile Internet access, as this share 

rose by 11.5 percentage points to 18.9% over the one-year period. The consumption of the service 

also increased significantly compared to the previous one-year period. The total traffic on 5G 

networks in 2023 grew more than 4 times compared to 2022, and the estimated average monthly 

traffic on 5G networks generated by a single subscriber nearly doubled, reaching 16.8 GB in 2023.  

                                                           
28 In order to avoid duplication, subscribers of bundled services with both fixed and mobile Internet access are excluded 

from the total number of Internet access subscribers. 
29The data for 2022 have been updated. 
30 Standalone service via data cards or modems and bundled services with mobile Internet access included, via 3G, 4G 

and 5G UMTS/HSPA+/LTE+/NR (5G) mobile networks. (including data transfer packages purchased in addition to 

voice plans). 
















































































































































